OO BATTLE BA R










I

:8Wo03q 03 Ucos

Th i Id C.t
M Sh ff SHEFFIELD CITY COUNCIL
e OOI', e ie | g ‘VVITA ARE INVESTING IN THEIR
CIECE CITY WITH THE HEART OF
PREMIUM STUDENT THE CITY DEVELOPMENT.

'] [ ] [ ]
Centre’s Ieadlng I'Etdll, S (L L] BOXY LTI 15 milion e, phased mis

Occupy over 50% of the mixed-uses & already home to
i BALL RODM students across 15 floors B
80,000 sq ft Milton House CMS, HSBC, Monki, Weekday,

[ ] [ ] [ ]
leisure & F&B destination. Mermoduies The Fumace Cue,

[
S

CHARTER ROW “FURNACE CMS

law-tax-future

CHARTER SQUARE

O O Ess

NYvd 1IVLIY

TN
ENTRANCE TO CINEMA H N
432 SPACES ® U theli h & RESTAURANTS N
GROUND: 1,835 SQ FT (170 SQ M) elig S K
FIRST: 2,033 SQ FT (189 SQ M) :[ l
FIRST (STAFF): 147 SQ FT (13 SQ M) 3 9 LUXURY O O O O O HSBC 41}
- > . FIRST (MEZZ): 421 SQ FT (39 5Q M) | A —_ SCREENS
3 ° SECOND: 964 SQFT (89SQ M) | =
H - 4
z < g <
o T
= 2 S z
= e j>
= - z M2l :
[ g
> B -
= N " ;U ? =
m QO O m
w
33| | |28 . Z " N 2 z 3
=] al|l ol z e z o4 ® 8 ~
Z @l el o O | @ m Q z |3 z o =
s|o(gz| el |5 |e|lm = wn» Nk«,ev = 3 - =
Sl2l32|2|5(3|3|z2 ] e | 3 [z g ‘
Z|18(23| 2| 2|2(2|8 a W= e -
> m
3z
23 GROUND: 3,574 SQ FT (332 SQ M)
TH E M oo R €3 FIRST: 2,708 SQ FT (2515Q M) e
EX SECOND: 2,953 SQ FT (274 SQ M)
GROUND:1,030 SQ FT (96 SQ M) = BASEMENT: 3,456 SQ FT (321 5Q M)
BASEMENT: 2,980 SQ FT (277 SQ M) g
Q
2| & ) m
2 & (2 8 i g = <
2 3|= £ 3R z 3 = o
z
m SPORTS s§ o g “lea = 5 = e
%_. N 4 - —
5 DIRECT i5 |0 = = %) < n
z o o — 0 c
S iR |z ; > > ' el
p GAME 3 . 2 Z :
= USC e BELONG ;,,' o O = e
m m = (1]
= o > DEVELOPMENT
WILLIAM HILL ( ;.'
s
o3
") > >
1 z= GROUND: 2,667 SQ FT (248 SQ M)
2 H E EARL WAy FIRST: 2,934 SQ FT (273 SQ M) MATILDA WAY
> 2 = . SECOND: 2,677 SQ FT (249 SQ M)
=<
« 2R rr
o i~ r'[‘he
E 5 vrMoor
"Market 327 SPACES
Ysheftield
674 SPACES
4QUARE
o
A
g
Maps are for indicative purposes only EYRE STREET S ARUNDEL GATE
w

m
c
o
§

I\



D

FIVE GUYS
NOW OPEN =il #ﬂ

| urality G POVS
e —
DELIVERY DRIVEHRS
q'EKWHEHE




BOOM

BATTLE BAR

The Moor w comedf

13,254 \569

wsﬂ:ors durmg‘2018/2019*
. F!"

*Footfall to September 2019 (Pre covid-19 impact)ihe footfdll.s spend on The Moor
has ingreasedsteadily, throughout the regenerationi& public realm enhancements.
Visitor numbers doubled between 2012 - 2019, establishing The Moor as the
city centre's mixed-use destination.
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